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ABSTRACT 
Fundamental transformations in the global communication landscape have shifted cultural interaction 
paradigms toward fluid transnational digital media spaces. Amidst the dominance of global platforms 
and massive internet penetration, tensions have emerged between cultural homogenization and the 
potential for emancipatory hybridization. This study aims to analyze how the interaction between 
transnational media exposure, algorithmic structures, and local contexts shapes the process of identity 
reconstruction in digital spaces. This research employs a systematic narrative review approach, analyzing 
literature from Scopus and Web of Science databases published within the last ten years. The findings 
indicate that digital platforms function as socio-technical fields where cultural visibility and legitimacy 
are produced through non-neutral algorithmic curation. The phenomenon of "staged authenticity" 
emerges as a consequence of identity commodification within the persona economy. However, digital 
spaces also serve as a "Third Space," enabling marginalized communities to mobilize counter-narratives 
and resistance against global hegemony. Cultural hybridization in the digital age is an ambivalent process 
involving the risk of identity commodification alongside opportunities for subaltern agency. A digital 
constitutionalism framework is required to ensure cultural diversity within the transnational media 
ecosystem. 
Keywords: Cultural Hybridization, Digital Identity, Transnational Media, Symbolic Power, Algorithms, 
Third Space. 
 
ABSTRAK 
Transformasi fundamental dalam lanskap komunikasi global telah menggeser paradigma interaksi 
budaya ke ruang media transnasional digital yang cair. Di tengah dominasi platform global dan penetrasi 
internet yang masif, muncul ketegangan antara homogenisasi budaya dan potensi hibridisasi yang 
emansipatoris. Penelitian ini bertujuan untuk menganalisis bagaimana interaksi antara paparan media 
transnasional, struktur algoritma, dan konteks lokal membentuk proses rekonstruksi identitas dalam 
ruang digital. Penelitian ini menggunakan pendekatan tinjauan naratif (narrative review) yang sistematis 
terhadap literatur dari pangkalan data Scopus dan Web of Science dalam rentang waktu sepuluh tahun 
terakhir. Temuan menunjukkan bahwa platform digital berfungsi sebagai medan sosial-teknis di mana 
visibilitas dan legitimasi budaya diproduksi melalui kurasi algoritmik yang tidak netral. Fenomena 
"autentisitas yang dipentaskan" (staged authenticity) muncul sebagai konsekuensi dari komodifikasi 
identitas dalam ekonomi persona. Namun, ruang digital juga berfungsi sebagai "Ruang Ketiga" (Third 
Space) yang memungkinkan komunitas marginal memobilisasi kontra-narasi dan resistensi terhadap 
hegemoni global.Hibridisasi budaya di era digital merupakan proses ambivalen yang mencakup risiko 
komodifikasi identitas sekaligus peluang bagi agensi subaltern. Diperlukan kerangka digital 
constitutionalism untuk menjamin keberagaman budaya dalam ekosistem media transnasional. 
Kata Kunci: Hibridisasi Budaya, Identitas Digital, Media Transnasional, Kekuasaan Simbolik, 
Algoritma, Ruang Ketiga. 

 
1.​ INTRODUCTION 

Fundamental transformations in the global communications landscape have shifted the 
paradigm of cultural interaction from geographical boundaries to a fluid and intensively 
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connected digital transnational media space. The increase in global internet penetration, 
reaching approximately 67% of the world's population by 2024, a significant increase of 
approximately 10% since 2020 demonstrates an unprecedented acceleration of connectivity 
(ITU/World Bank, 2024). In this context, digital technology is no longer simply a medium of 
transmission, but rather an epistemic infrastructure that redefines how cultural identities are 
constructed, negotiated, and distributed globally. Digital spaces enable the simultaneous 
intersection of local and global values, forming new configurations that position identity as a 
dynamic entity in the flow of cross-border symbolic exchange. 

In the Indonesian context, the intensification of digital connectivity even outpaces this 
global trend. In January 2025, internet penetration reached 74.6%, or approximately 212 
million users, an increase of 8.7% compared to the previous year (DataReportal, 2025). 
However, this access distribution is uneven, with urban areas recording penetration above 
85–90%, while rural and mountainous areas remain below 30–50% (ERIA/World Bank, 
2023–2025). This inequality creates a paradoxical situation: on the one hand, urban groups 
experience high exposure to transnational media, which drives intensive cultural hybridization; 
on the other hand, rural groups are relatively marginalized from this process. As a result, there 
is fragmentation in the formation of national cultural identities, with some communities 
experiencing rapid symbolic globalization, while others remain within relatively closed local 
frameworks. 

The phenomenon of cultural hybridization in the digital space is further complicated by 
the intensity of social media use, particularly among adolescents. Globally, approximately 95% 
of adolescents in OECD countries use the internet and social media, with a significant increase 
in problematic use from 7% to 10% between 2017 and 2022 (OECD, 2025). In Indonesia, the 
number of social media users is projected to reach approximately 143 million, or more than 
50% of the population, by 2025, with young people dominating platforms like TikTok and 
Instagram (DataReportal, 2025). This high intensity of virtual interactions not only expands the 
space for identity expression but also increases the risk of identity crises, particularly when 
individuals are simultaneously exposed to multiple, incompatible value systems. This imbalance 
between global exposure and critical reflection increases the likelihood of identity 
disorientation among the younger generation. 

Furthermore, the dominance of transnational content in the digital ecosystem 
reinforces cultural dependence on global narratives. Globally, platforms like YouTube and 
TikTok dominate approximately 70% of digital consumption among the younger generation, 
resulting in a 40% decline in the visibility of local content (UNESCO, 2024). In Indonesia, this 
phenomenon is reflected in the dominance of foreign content in the digital ecosystem and 
creative economy, where e-commerce transaction value reaches approximately US$65 billion, 
dominated by global platforms, while the share of local social media is below 20% 
(Google-Temasek/ERIA, 2024). This dependence indicates a pattern-cultural dependency which 
has the potential to erode local cultural expressions, especially when algorithmic preferences 
favor globally standardized content. 

This tension is further amplified by the role of algorithms asgatekeeperCulture in the 
digital space. Globally, approximately 70–80% of the content consumed by users is 
recommended by algorithmic systems dominated by Western platform logic (UNESCO, 2024; 
McKinsey, 2022). In Indonesia, with a 42% increase in mobile internet speeds and an 80% 
dominance of imported viral content, algorithms not only accelerate global content distribution 
but also narrow the space for local cultural representation, particularly from ethnic minority 
groups with less than 10% visibility (DataReportal, 2025). This suggests that the cultural 
hybridization that occurs is not entirely organic, but rather constructed within a framework of 
symbolic power controlled by digital platforms. 

The implications of this dynamic extend beyond cultural aspects to social and 
economic structures, including the digitalization of MSMEs and the transformation of work 

539 
 



Rahman ​ ​ ​ SOSHUM, 2 (4) 2025: 538-551 

culture. Globally, the digital economy is growing at around 15% annually, yet approximately 
30% of MSMEs fail to adapt to the shift in digital culture (WEF/World Bank, 2025). In Indonesia, 
although MSMEs contribute around 60% of GDP, only around 20% have fully digitized, with a 
high dependence on foreign platforms that control up to 76% of the market share (ERIA, 2024). 
This situation creates uncertainty in the economic-cultural identity of business actors, where 
pressure to adapt to the logic of the digital market often sacrifices the local values ​​that form 
the basis of their identity. 

In addition, the intensification of virtual interactions in network society (network 
society) also increases the potential for identity fragmentation. Globally, approximately 40% of 
adolescents regularly interact with friends they only know online (OECD, 2025), while in 
Indonesia, more than 50% of the population is active on social media, with growth continuing 
(DataReportal, 2025). This situation indicates that social identities are increasingly being 
formed through cross-cultural digital relationships, but without an adequate regulatory 
framework and cultural literacy. As a result, individuals are potentially experiencing identity 
disintegration, where self-representation becomes fragmented between online and offline 
spaces without a stable cultural anchor. 

Based on these overall dynamics, a critical gap can be identified between the 
assumption that digitalization enriches cultural diversity and the reality that it also has the 
potential to encourage homogenization, fragmentation, and commodification of identity. 
Inequality in digital access, the dominance of global platforms, and algorithmic interventions 
indicate that the process of cultural hybridization is neither equal nor neutral. Therefore, a 
more in-depth study is needed to understand how the interaction between the intensity of 
transnational media exposure, algorithmic structures, and local contexts shapes the process of 
identity reconstruction in digital spaces. This research is crucial in filling the gap in the 
literature regarding the role of technology as a non-human actor in the negotiation of cultural 
identity, while also offering an analytical framework capable of explaining these 
dynamics.Cultural hybridization in the context of increasingly complex transnational media. 

 
2. METHODS 
The methodology applied in this article uses a narrative review approach (narrative 

review) systematic approach to map the development of theories and phenomena of cultural 
hybridization in digital spaces. In contrast to traditional literature reviews, this approach was 
chosen to provide a more in-depth critical synthesis of the discourse of symbolic power and 
identity reconstruction. The process of identifying sourcesr is carried out through a 
comprehensive search of globally reputable bibliometric databases, primarilyScopus And Web 
of Science (WoS). The selection of these two databases ensures that the literature analyzed is 
scientific work that has gone through a review process.peer-reviewrigorous and has a 
significant impact in the field of cultural communication science. 

The main inclusion criteria established in the search strategy were literature published 
within the last ten years (2016–2026This timeframe is considered crucial to capturing the 
rapidly changing dynamics of digital technology, particularly following the proliferation of 
artificial intelligence algorithms on transnational social media platforms. In addition to its 
timeliness, the selected literature must be written in English to ensure accessibility to global 
discourse, and must have a thematic focus on the intersection of digital technology, cultural 
sociology, and media power structures. 

The search strategy is carried out by using a combination of keywords (keywords) that 
is specific and structured to minimize information bias. The main search terms include"Cultural 
Hybridization", "Transnational Media", "Symbolic Power", And "Digital Identity". The use of 
Boolean operators (AND/OR) is applied to expand and refine search results, for 
example:("Cultural Hybridization" OR "Third Space") AND "Digital Platforms" as well as 
("Symbolic Power" AND "Algorithm")This step ensures that the literature collected not only 
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discusses hybridization in general, but also touches on the technological power dimension that 
is the main focus of this article. 

After the literature was collected, the next stage was screening based on the relevance 
of the abstract and content to the research questions. This review prioritized studies offering a 
strong theoretical framework, such as the application of Pierre Bourdieu's theory of cultural 
capital, Homi Bhabha's third space, and the mediatization of culture. Articles that were purely 
technical without adequate sociocultural analysis were excluded from the synthesis process. 
This was done to maintain academic depth and coherence of arguments in dissecting the 
phenomenon of hybridization in transnational spaces. 

The synthesis approach used is thematic analysis towards sociological theories of 
cultural communication. Data from the selected literature is categorized into broad themes, 
such as the mechanisms of platform power, the dialectic of authenticity versus performativity, 
and user agency in the digital third space. This analysis not only summarizes previous research 
findings but also deconstructs how classical theories remain relevant or need revision in the 
face of an increasingly hegemonic digital media landscape. 

Through this systematic methodological procedure, this article builds a cohesive 
argument regarding the shifting cultural authority in the digital age. The transparent steps in 
the selection and analysis of this literature serve to strengthen the validity of the findings and 
provide a roadmap for other researchers seeking to explore similar issues. Thus, this method is 
not merely an administrative formality but an intellectual foundation that ensures this 
narrative review meets the standards of a reputable international publication. 

 
3. RESULTS AND DISCUSSIONS 
3.1. The Mechanism of Symbolic Power in Digital Platforms 
To strengthen the argument that symbolic power in digital transnational media spaces 

operates through algorithmic architecture not solely through formal censorship mechanisms a 
conceptual synthesis is needed that integrates the perspectives of cultural sociology, the 
political economy of media, and digital platform studies. Specifically, the literature suggests 
four main approaches: (1) adaptation of the conceptsymbolic capital And fieldfrom Pierre 
Bourdieu into the context of digital platforms, (2) understanding algorithms as instruments of 
power as well as cultural mediators, (3) analysis of phenomenafilter bubble And echo chamber 
as a mechanism for the reproduction of cultural hierarchies, as well as (4) studies on 
platformization, digital curation, and digital distinction as a manifestation of power in a 
network society. Overall, there is a consensus that digital platforms function as socio-technical 
fields (socio-technical fields) where visibility, legitimacy, and cultural preference are produced 
through data-driven curation and algorithmic ranking processes. 

Within a Bourdieusian framework, digital platforms can be understood as new terrains 
where actors compete to accumulate and convertsymbolic capitalin the form of visibility, 
credibility, and public recognition. Several studies have shown that the logic of this field no 
longer relies on traditional institutions, but rather on platform infrastructures that regulate the 
distribution of attention through algorithms. Thus, algorithms are not neutral, but rather 
function as apparatuses of power that determine the opportunity structure for the production 
and distribution of cultural meaning. This transformation is also marked by a shift in the role of 
cultural intermediaries becoming algorithmic infomediaries, where automated 
recommendation and curation systems take over the functions of cultural selection and 
legitimation previously performed by human actors. 

Furthermore, code-based curation practices (curation by code) extends Bourdieu's 
framework by showing that algorithms not only filter information, but also shape tastes 
(taste-making) and the distribution of cultural capital. In this context, the conceptdigital 
distinctionIt becomes relevant to explain how actors within platforms such as content creators 
and micro-celebrities develop self-representation strategies to gain symbolic legitimacy. 
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Visibility is no longer solely determined by the intrinsic quality of content, but by the ability to 
adapt to the algorithmic logic and affordances of the platform. As a result, the distribution of 
cultural capital tends to be concentrated among actors who are able to optimize interactions 
with the system, thus reinforcing social stratification in digital spaces. 

On the other hand, the literature on filter bubbles and echo chambers shows that 
algorithms play a role in limiting the diversity of information exposure, while simultaneously 
reproducing symbolic power structures through personalized content selection. This 
phenomenon not only influences individual preferences but also shapes the landscape of 
public discourse by creating homogenous spaces that reinforce bias and exclusion. In some 
studies, this dynamic is even linked to forms of symbolic violence, where certain groups or 
narratives are systematically marginalized from public visibility. However, there are nuances in 
the literature that suggest that the impact/filter bubbles is not always uniform and are highly 
dependent on the social context and media consumption patterns of users. 

In the global-local context, digital platforms are also reconfiguring the distribution of 
cultural capital on a transnational scale. Cross-border content flows create a new competitive 
terrain between global and local narratives, where cultural legitimacy is no longer determined 
exclusively by national authorities. Studies show that platforms like YouTube and other social 
media platforms are becoming arenas where cultural meanings are renegotiated, often in 
tension between local values ​​and global standards driven by the logic of the digital market. 
Within this framework, the concept of digital distinction highlights how local actors must adapt 
to global expectations to gain recognition, potentially blurring the lines between authenticity 
and performativity. 

While there is consensus regarding the role of algorithms in shaping symbolic power 
structures, the literature also demonstrates debate regarding the extent to which algorithmic 
personalization and curation actually limit cultural diversity. Some studies argue that users still 
have agency in selecting and navigating content, thus the effects filter bubble is not always 
deterministic. However, even from this perspective, it is recognized that platform architecture 
has a significant influence in framing the choices available to users. Therefore, the relationship 
between algorithms, symbolic power, and cultural diversity needs to be understood as a 
complex, dynamic, and contextual process. 

Thus, this literature synthesis asserts that symbolic power in the digital age no longer 
operates through direct control over content production, but rather through mechanisms of 
curation, ranking, and personalization embedded in platform design. This demands an 
analytical approach that considers not only the social interactions between users but also the 
role of technology as a non-human actor with the capacity to shape the structures of meaning 
and the distribution of cultural capital in transnational media spaces. 
 

3.2. Authenticity vs. Performance 
A literature synthesis suggests that cultural hybridization in transnational media spaces 

has blurred the boundaries between authenticity and performativity, with identities 
increasingly constructed to meet the expectations of global audiences. In this context, 
contemporary consumer culture tends to valorize staged authenticity, where self-expression no 
longer fully reflects lived cultural experiences but is instead adapted to the logic of visibility, 
monetization, and audience engagement on digital platforms (Hills, 2014; Miyake, 2022; 
Raymen & Smith, 2019; Törnberg & Uitermark, 2021; Lockett et al., 2020). Thus, identities are 
commodified through what has been termed the persona economy, where individuals 
reflexively construct self-images as symbolic assets to gain legitimacy and social capital within 
the digital ecosystem. 

Furthermore, these practices of identity curation are inextricably linked to the 
structures of platform capitalism that direct the production of cultural meaning. Studies show 
that digital personas are strategically designed to maximize engagement metrics, often 
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subordinating authenticity to spectacle and performance (Hills, 2014; Miyake, 2022; Raymen & 
Smith, 2019). Within this framework, symbolic capital no longer derives solely from authentic 
experiences, but rather from the ability to effectively manage self-representation within an 
algorithmic context. This marks a shift from identity as a social reflection to identity as a 
performative construction produced for public consumption. 

The commodification of identity is increasingly evident in the use of cultural symbols as 
globally consumable content. Literature on virtual influencers and digital Orientalism suggests 
that elements such as race, gender, and cultural identity can be manipulated to meet the needs 
of transnational markets, resulting in shallow forms of hybridity (Miyake, 2022; Zou, 2024; 
Törnberg & Uitermark, 2021; Ge & Hu, 2025). In this context, cultural symbols function as 
“digital accessories” that enhance visual and commercial appeal, often stripped of their 
historical and social significance. Thus, authenticity is no longer the primary goal, but rather an 
instrument exploited for branding, marketing, and audience expansion. 

 
The structural pressures of neoliberal capitalism also play a significant role in shaping 

the distortion of cultural expression. Cultural critique perspectives suggest that market logic 
drives individuals to seek instant relevance through emotionally and visually engaging 
performances, blurring the lines between genuine expression and market-driven 
representation (Raymen & Smith, 2019; Alexandrescu, 2024; Ge & Hu, 2025; Jachna, 2021). 
Furthermore, platform metrics-based feedback mechanisms create a reproductive cycle, where 
users internalize algorithmic preferences and actively adapt their identities to maintain visibility 
and relevance (Törnberg & Uitermark, 2021; Ge & Hu, 2025). This process reinforces the link 
between performativity and symbolic capital in digital spaces. 

Empirically, this phenomenon is reflected in content production practices on digital 
platforms, particularly in the influencer ecosystem and short video-based social media. The 
fetishized identity economy framework explains how identities are produced as commodities 
linked to staged persona and class capital, where an individual's worth is measured based on 
their symbolic and performative appeal (Hills, 2014; Raymen & Smith, 2019; Törnberg & 
Uitermark, 2021). Studies of virtual influencers also show that authenticity can be produced as 
a form of immaterial and affective labor, where emotional closeness with audiences is 
strategically constructed to foster engagement and loyalty (Miyake, 2022). In other contexts, 
such as digital tourism, authenticity is represented as a marketable attribute, reducing cultural 
experiences to consumable commodities (Garay & Pérez, 2022). 

However, the literature also demonstrates nuances in understanding the relationship 
between authenticity and performativity. Several studies emphasize that not all expressions of 
identity in digital spaces are fully commodified, and that some audiences still value genuine, 
reality-based experiences (Hills, 2014; Miyake, 2022; Törnberg & Uitermark, 2021). From this 
perspective, authenticity and performativity are not dichotomous, but rather exist on a 
dynamic spectrum. Furthermore, there is debate about the extent to which platform 
architecture deterministically shapes user identities, versus the individual's capacity for agency 
in navigating and responding to platform logic (Hills, 2014; Ge & Hu, 2025). 

Thus, this synthesis confirms that in the context of digital transnational media, 
authenticity has been transformed into a negotiated construct within a symbolic power field 
influenced by platform capitalism, algorithmic logic, and user cultural practices. Cultural 
hybridization no longer simply reflects the blending of cultural elements, but also reflects the 
processes of commodification and performativity that reshape the meaning of identity in the 
global digital space. 

 
3.3. Transnational Media as the New 'Third Space' 
Conceptualization of cyberspace (cyberspace) as a contemporary form ofThird 

SpaceThis broadens our understanding of identity hybridization in digital contexts, but also 
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reveals increasingly complex dimensions of power. Cyberspace is understood as a 
multiplatform virtual domain where identities and cultures are dynamically negotiated, but its 
internal structure is not neutral, but rather shaped by platform designs, data practices, and 
governance regimes that reflect particular hegemonic interests (Ji & Wang, 2022; Liu et al., 
2022). Within this framework, digital space functions as an extension of geographic and social 
space, where data flows and platform logics actively shape user experiences and identity 
construction. This perspective aligns with the notionThird Spaceas a locus of hybridization, but 
recent literature emphasizes that this process takes place under conditions of significant power 
asymmetries, particularly through the mechanisms of algorithmic governance and 
transnational corporate control (Zhong, 2023; Pollicino, 2023; Liu et al., 2024). 

Furthermore, studies on digital space governance show that algorithms function 
gatekeeper which determines the flow of information and frames public opinion, thus limiting 
the emancipatory potential of cyberspace as an intermediary space (in-between space) 
autonomous (Zhong, 2023; Liu et al., 2022; Pollicino, 2023). In this context, cyberspace is 
undergoing a process of reterritorialization, where power is no longer based on geographic 
boundaries, but on the software architecture and data control held by digital platforms 
(Volpini, 2023). This argument is reinforced by the view that private digital power has the 
capacity to exercise state-like governance functions, particularly through control over visibility, 
content distribution, and regulation of user interactions (Pollicino, 2023). Thus,Third 
Spacedigital cannot be understood as a value-free space, but rather as an arena colonized by 
platform logics and transnational power. 

This paradox is increasingly evident in the relationship between the potential for 
hybridization and hegemonic dominance in digital spaces. On the one hand, transnational 
digital media opens up opportunities for individuals to transcend local-global boundaries and 
construct flexible and multidimensional identities. However, on the other hand, platform 
recommendation systems and governance tend to prioritize dominant cultural values, thereby 
limiting the diversity of cultural expression (Zhong, 2023). Studies show that algorithms not 
only mediate the content consumed but also shape audience preferences and perceptions, 
reinforcing the role of platforms as key actors in the production of public opinion. Furthermore, 
digital infrastructure and policy regimes governing cross-border data flows also determine how 
transnational interactions unfold, confirming that cultural hybridization does not occur on 
equal terms (Liu et al., 2022). 

In a broader perspective, the conceptnet state and digital sovereignty demonstrate 
that platforms possess powers similar to those of state entities in regulating cyberspace. The 
literature shows that digital platforms are capable of exercising sovereign functions, including 
regulation, oversight, and the distribution of symbolic resources, that transcend national 
jurisdiction (Harvey & Moore, 2022). This implies thatThird SpaceDigital media is not only a 
space for cultural hybridization, but also an arena for power contestation between state and 
non-state actors. Thus, emancipatory narratives about digital space need to be 
recontextualized within a political economy framework that considers platform dominance and 
structural inequalities in the distribution of power. 

This issue of algorithmic power is also a focus in the discourse digital constitutionalism, 
which seeks to regulate the relationship between platforms, users, and the state through legal 
and normative frameworks. The quadrangular concept of digital power which encompasses 
space, values, actors, and remediation mechanisms suggests that digital governance requires 
transparency, accountability, and stricter regulation of algorithms (Pollicino, 2023). This 
approach emphasizes the importance of integrating public values ​​into technology design, 
including through algorithm regulation, protecting user rights, and strengthening digital 
sovereignty (Han et al., 2022). On the other hand, endogenous security issues in cyberspace 
also demonstrate that vulnerability to algorithmic threats and platform dominance requires 
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adaptive strategies that take into account the complexity and heterogeneity of the digital 
environment (Liu et al., 2024). 

The implications of this dynamic for transnational media and identity negotiations are 
significant. Cyberspace asThird Spaceprovide opportunities for the formation of hybrid 
identities, diasporic exchanges, and more intensive cross-cultural interactions. Digital platforms 
enable the storage, transmission, and reinterpretation of culture on a global scale, thus 
expanding the space for the articulation of diverse identities (Bennis, 2024). However, these 
opportunities are constrained by governance regimes, data sovereignty issues, and 
practices.Algorithmic gatekeeping which narrows the spectrum of identities that can emerge 
and be recognized. The literature shows that private market actors have the capacity to shape 
cultural and political outcomes in digital spaces, potentially hindering the emancipatory goals 
ofThird Space(Harvey & Moore, 2022; Renda, 2020; Zhang et al., 2022). 

Furthermore, studies on cyber governance in the digital era emphasize the importance 
of regulatory intervention to balance platform power with the public interest. Algorithmic 
transparency, platform accountability, and protection of cultural diversity are key elements in 
ensuring that the digital space is not completely dominated by market logic and hegemonic 
power (Zhong, 2023; Pollicino, 2023; Yuzheng, 2024). Without such intervention,Third 
SpaceDigital risks becoming a non-inclusive space, where only certain identities gain visibility 
and legitimacy. 

Based on this synthesis, the direction of future research needs to develop a theoretical 
model that adapts the conceptThird SpaceBhabha into the political context of digital platforms, 
by including variables such as algorithmic gatekeeping, platform sovereignty, and digital 
constitutionalismThis model must be able to operationalize the emancipatory potential of 
digital space while identifying the structural constraints that shape it. Furthermore, case 
study-based empirical research is needed to uncover how transnational media interactions 
produce both identity hybridization and platform-driven cultural homogenization. 
Cross-regional comparisons are also crucial for identifying effective governance architectures 
that support digital cultural diversity while limiting the dominance of hegemonic power 
(Pollicino, 2023; Yuzheng, 2024; Han et al., 2022). 

 
3.4. Resisting Hegemony: Counter-Narratives and Agency 
The literature consistently demonstrates that although digital transnational media 

spaces are dominated by symbolic power structured through global platform architecture, 
marginalized groups retain agency through the production of counter-narratives, digital 
activism, and transboundary dialogical practices. Indigenous communities, diasporas, and 
other subordinate groups actively utilize algorithmic ecologies and media networks to 
challenge stereotypes, reconstruct identities, and create more autonomous and culturally 
authentic communication spaces. These practices are not merely reactive, but rather 
contextual, strategic interventions aimed at repoliticizing digital spaces while simultaneously 
striving for justice in transnational dialogue. 

First, the hybrid cultural trend (hybrid cultural flows) can function as a space of 
resistance, not simply a mechanism of assimilation. The media practices of indigenous and 
diasporic communities demonstrate that hybridity can be mobilized as a political resource to 
maintain cultural authenticity while engaging with global audiences. This is evident in studies 
of Black diasporic narratives and digital platform-based cross-cultural dialogues, where hybrid 
identities are actively negotiated, rather than erased by the currents of globalization (Ojuola, 
2024; Dutta, 2021; Huang, 2025; Martens et al., 2020; DHARSHA, 2023). Empirical evidence 
suggests that transnational media consumption does not necessarily result in homogenization, 
but can instead be utilized to strengthen local cultural memory and articulate a community's 
political voice (Ojuola, 2024; Martens et al., 2020). The concept of transnational space, such 
asOaxacaliforniademonstrates how indigenous migrants create deterritorialized spaces through 
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grassroots media practices, maintaining community solidarity while constructing alternative 
cosmopolitanisms that challenge hegemonic narratives (Mercado, 2023). Overall, the literature 
converges on the argument that hybrid cultural production consciously mobilized by 
marginalized actors can be an instrument of resistance to the pressures of global 
homogenization (Ojuola, 2024; Mercado, 2023; Martens et al., 2020). 

Second, algorithmic activism and the strategic use of digital platforms are important 
mechanisms for constructing counter-narratives. Various studies highlight the use of hashtag, 
platform-based narratives, and content curation practices as a way to transcend gatekeeping 
and influence public representation (Thompson, n.d.; Watson, 2025; Combs, n.d.; Milan & 
Treré, 2021; Vachhani, 2023; Lee, 2022). This practice is understood as a form of 
counter-hegemonic action that leverages the affordances of digital networks while negotiating 
the structural constraints generated by platform logic through collective organization and 
adaptive communication strategies (Thompson, n.d.; Milan & Treré, 2021; Vachhani, 2023; Lee, 
2022). However, the literature also emphasizes the inherent risks of digital activism, including 
surveillance, selective visibility, and the reproduction of exclusion in the mobilization process, 
thus demonstrating that digital agency always operates in an ambivalent state (Combs, n.d.; 
Vachhani, 2023; Lee, 2022). 

Third, marginalized communities are actively constructing autonomous digital spaces 
that enable a more authentic and sustainable articulation of cultural identity. Ethnographic and 
theoretical studies show that practices such as Mapuche digital communication, indigenous 
journalism, and diaspora media initiatives serve ascounter-publicsthat challenges dominant 
narratives while opening up spaces for cross-border solidarity (Rivera & Rojas, 2021; Dutta & 
Basu, 2018). A decolonial approach and culture-centered this argument by demonstrating how 
local actors are able to reposition global cultural flows to better suit their communities' needs 
and collective rights, rather than simply assimilating into dominant market logics (Milan & 
Treré, 2021; Dutta, 2015). Thus, digital space becomes not only an arena of domination, but 
also a space for the production of alternative, emancipatory meanings. 

Fourth, theoretical frameworks such as decoloniality, subaltern studies, and Global 
South data ethics provide analytical tools for understanding how counter-narratives operate in 
the context of datafication and the platform economy. These perspectives highlight that 
everyday practices such as digital storytelling, alternative content production, and organized 
activism are forms of resistance to discursive and economic domination (Milan & Treré, 2021; 
Dutta, 2015; Dutta & Pal, 2010). Empirical evidence shows how these practices emerge in 
various contexts, including music and cultural communities.spoken-wordthat challenges 
corporate media control, transnational feminist activism that navigates between vulnerability 
and solidarity, and indigenous digital communication that reconfigures cultural sovereignty in 
the digital public sphere (Watson, 2025; Vachhani, 2023; Rivera & Rojas, 2021; Dutta & Basu, 
2018). 

However, the literature also highlights the nuances and limitations in the effectiveness 
of digital counter-narratives. Several studies emphasize that digital activism is vulnerable to 
surveillance, performative coordination, and unequal distribution of visibility, where not all 
actors have equal opportunities to be heard in global networks (Vachhani, 2023; Lee, 2022). 
Furthermore, global platforms can simultaneously facilitate resistance and reproduce 
marginalization, thus necessitating an intersectional analysis that takes into account these 
dynamics.gatekeepingand the distribution of symbolic power (Vachhani, 2023; Lee, 2022). The 
different emphases in the literature also indicate a variety of perspectives, with some studies 
highlighting autonomycounter-publicslocal, while others emphasize resistance to datafication 
and state-market power in the digital economy (Milan & Treré, 2021; Dutta, 2015; Dutta & Pal, 
2010). 

Policy and research implications highlight the importance of strengthening 
community-based digital infrastructure and enhancing culturally sensitive media literacy. 
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Supporting grassroots media practices can strengthen the capacity of marginalized groups to 
maintain counternarratives while mitigating the risks of surveillance and tokenization (Milan & 
Treré, 2021; Vachhani, 2023; Lee, 2022). Furthermore, future research agendas should critically 
explore the distribution of benefits from transnational digital activism, the dynamics of 
counternarrative scalability, and the development of platform-independent strategies that 
maintain cultural authenticity and expand cross-cultural dialogue (Watson, 2025; Vachhani, 
2023; Lee, 2022). 

 
4. Conclusion 
This study concludes that the transformation of the global communications landscape 

toward a digital transnational media space has shifted the paradigm of identity formation from 
geographical boundaries to a fluid cyberspace. The acceleration of global connectivity, reaching 
67% of the world's population by 2024 and 74.6% in Indonesia by 2025, demonstrates that 
digital technology is no longer merely a medium, but rather an epistemic infrastructure 
redefining cultural negotiation. However, this process is paradoxical because it creates 
fragmentation between urban groups with high global exposure and rural groups that remain 
isolated within a local framework. 

The dynamics of cultural hybridization in the digital era have proven not to occur 
organically, but rather are constructed within a framework of symbolic power controlled by 
digital platforms. Algorithms play a role gatekeeper And algorithmic infomediaries which 
determines cultural visibility and legitimacy through data-driven curation processes. This 
creates a new stratification in which cultural capital tends to be concentrated among actors 
who are able to adapt to algorithmic logic, thereby narrowing the space for the representation 
of local cultures and ethnic minorities. 

This research also highlights a shift from authenticity to lives going to staged 
authenticity or authenticity staged to meet the expectations of a global audience. In the 
“persona economy” ecosystem, identity is commodified where cultural symbols are often 
reduced to “digital accessories” or shallow hybridity which is detached from its historical 
significance. The pressures of platform capitalism force individuals to prioritize performativity 
and engagement metrics over genuine expression of identity. 

Despite being dominated by market logic, cyberspace still functions as aThird 
SpaceContemporary (Third Space) provides opportunities for the formation of hybrid identities 
and diasporic exchange. However, this emancipatory potential is limited by the 
mechanismsalgorithmic governanceand the control of transnational corporations that wield 
power similar to state sovereignty in regulating the flow of information. Therefore, the 
narrative of digital freedom must be recontextualized within a political economy framework 
that takes structural inequalities into account. 

On the other hand, this research finds that marginalized groups retain the agency to 
resist hegemony through the production of counter-narratives and digital activism. Indigenous 
and diaspora communities utilize media networks to autonomously reconstruct identities and 
build alternative cosmopolitanisms that challenge dominant narratives. These practices 
demonstrate that cultural hybridity can be mobilized as a political resource to maintain local 
cultural memory amidst the pressures of global homogenization. 

In conclusion, an approach is neededdigital constitutionalismIntegrating public values 
​​into technology design to balance platform power with the interests of cultural diversity. 
Strengthening community-based infrastructure and culturally sensitive media literacy are 
crucial to mitigate the risks of surveillance and exclusion. Future research needs to develop 
theoretical models that are more adaptive to platform politics to ensure digital spaces remain 
arenas for equitable and inclusive cross-cultural dialogue. 
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