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ABSTRACT
This research examines the impact of integrating Islamic values in business education on business
performance and company competitiveness through a systematic literature review. The article selection
process uses the PRISMA method and certain inclusion criteria. The results show that the integration of
Islamic values improves business performance and corporate competitiveness through the promotion of
a moral environment and economic justice. The implication of this research is the need to emphasize the
application of Islamic values in business practices and business education. The challenges and limitations
of this study highlight the need for further research. Future research is expected to provide deeper
insight into the role of Islamic values in inclusive global business.
Keywords: Integration of Islamic values, business education, business performance, company
competitiveness, systematic literature review.

ABSTRAK
Penelitian ini mengkaji dampak integrasi nilai-nilai Islam dalam pendidikan bisnis terhadap kinerja bisnis
dan daya saing perusahaan melalui systematic literature review. Proses seleksi artikel menggunakan
metode PRISMA dan kriteria inklusi tertentu. Hasilnya menunjukkan bahwa integrasi nilai-nilai Islam
meningkatkan kinerja bisnis dan daya saing perusahaan melalui promosi lingkungan moral dan keadilan
ekonomi. Implikasi penelitian ini adalah perlunya penekanan pada penerapan nilai-nilai Islam dalam
praktik bisnis dan pendidikan bisnis. Tantangan dan batasan penelitian ini menyoroti kebutuhan akan
penelitian lebih lanjut. Penelitian masa depan diharapkan dapat memberikan wawasan yang lebih
mendalam tentang peran nilai-nilai Islam dalam bisnis global yang inklusif.
Kata Kunci: Integrasi nilai-nilai Islam, pendidikan bisnis, kinerja bisnis, daya saing perusahaan,
systematic literature review.

1. Introduction
Integrating Islamic values into business education presents both challenges and

opportunities that have been explored in the literature. The incorporation of Islamic values in
education is a significant aspect in regions like Aceh, Indonesia, where education is structured
around Islamic principles (Putri et al., 2022). This highlights the local context where such
integration is not only relevant but also a fundamental part of the educational system.

Studies have also delved into the multicultural perspective of Islamic religious
education, emphasizing the importance of understanding Islamic teachings within diverse
cultural settings, as seen in Indonesia (Nurlaelah et al., 2023). This multicultural approach
underscores the need for a nuanced understanding of how Islamic values can be integrated
into educational frameworks that cater to diverse populations.

Furthermore, research has examined the transformative potential of pedagogical
methods like halaqah in promoting Islamic values in education (Ahmed, 2019). Such dialogic
pedagogies play a crucial role in shaping learners' perceptions and behaviors in alignment with
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Islamic principles, showcasing the pedagogical strategies that can be employed to integrate
Islamic values effectively.

In the realm of business, the concept of halal entrepreneurship has been explored,
emphasizing how adherence to Islamic principles, such as offering halal products, can influence
market orientation and competitiveness, as observed in Malaysia (Nasution et al., 2019). This
demonstrates how Islamic values can not only be integrated into education but also have
practical implications in the business world.

Moreover, the literature has highlighted the importance of leadership in Islamic
business units, showcasing how entrepreneurial Muslim leadership can drive innovation and
originality within Islamic cooperative settings (Ariatin, 2023). This sheds light on the role of
leadership in fostering an environment where Islamic values are not only integrated but also
promoted as a core aspect of business practices. In conclusion, the systematic literature review
on the challenges and opportunities of integrating Islamic values into business education
provides a comprehensive understanding of how Islamic principles can be effectively
incorporated into educational curricula and business practices. By drawing on diverse
perspectives and contexts, educators and business leaders can navigate these challenges and
leverage the opportunities presented by integrating Islamic values into their respective
domains.

Islamic values ​​play an important role in modern business, offering principles that
include justice, honesty, responsibility and social welfare. In a business context, these values
​​not only serve as ethical guidelines but can also improve business performance and company
competitiveness. Currently, more and more business education institutions are starting to
integrate Islamic values ​​in their curricula, signaling a growing trend in efforts to create ethical
and responsible business leaders.

However, there are several problems that arise in efforts to effectively implement
Islamic values ​​in business and business education. One of the main problems is the gap that
exists between theory and practice. Much literature discusses the importance of Islamic values
​​in business theory, but there is little in-depth empirical research that explores the concrete
impact of the integration of these values ​​on business performance and corporate
competitiveness. This gap indicates the need for more in-depth and comprehensive studies.

Identification of research gaps in the current literature shows that there is still little
research that empirically explores the impact of integrating Islamic values ​​in business and
business education. This lack of in-depth studies provides an important background for this
research.

The aim of this research is to identify and analyze studies that have examined the
impact of the integration of Islamic values ​​on business performance and company
competitiveness. This research also aims to summarize the main findings and identify research
gaps, as well as provide recommendations for future research and practice.

The main research question to be answered is: what is the impact of the integration of
Islamic values ​​on business performance and company competitiveness? This research seeks to
fill the existing gap by providing a comprehensive analysis through a systematic literature
review that focuses on the integration of Islamic values ​​in business.

The novelty of this research lies in its effort to provide a deeper understanding of the
influence of Islamic values ​​in the business context. By using a systematic literature review
approach, this research will not only summarize the main findings from previous studies but
also identify gaps that still exist in the literature. This research contribution will provide
significant theoretical insights and practical recommendations for the implementation of
Islamic values ​​in business education curricula and business practices.
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2. Research Methods
In an effort to collect relevant articles, various reputable international databases were

used, including Scopus, Web of Science, and other databases that provide access to indexed
scientific journals. The search was carried out carefully using relevant keywords to ensure the
inclusion of articles that met the research objectives.

The main keywords used in the article search included "Integration of Islamic values",
"business education", "business performance", and "company competitiveness". Keyword
combinations were also used to refine the search, such as "Integration of Islamic values ​​AND
business performance", "business education AND Islamic values", and "company
competitiveness AND Islamic values".

An initial number of articles were identified through searches based on predetermined
keywords. This number of articles will be the basis for further selection processes.

The article inclusion process is carried out in accordance with predetermined criteria.
The articles included in this research are articles that specifically examine the impact of the
integration of Islamic values ​​on business performance and company competitiveness, and are
published in scientific journals indexed by Scopus Q1. Meanwhile, articles that are not relevant
to the research topic, are not available in full-text, or do not meet scientific quality standards
will be excluded from the analysis.

To ensure transparency and accountability in the article selection process, the PRISMA
(Preferred Reporting Items for Systematic Reviews and Meta-Analyses) method will be used. A
PRISMA diagram will be prepared to visually depict the article selection process, starting from
the article identification stage to article inclusion in the review. This diagram will provide a
clear picture of the selection process carried out and ensure the validity of the methodology
used in this research. By using these methods, it is hoped that this research can produce a
collection of representative and relevant articles to be analyzed in an effort to answer the
research questions posed.

3. Results and Discussion
3.1 Definitions and Key Concepts
Islamic values in the business context encompass a set of principles derived from

Islamic teachings that guide ethical behavior and decision-making in commercial activities.
These values include elements such as monotheism, balance, free will, responsibility, and
adherence to Islamic ethics (Susilawati & Hartawan, 2023). Islamic business ethics form the
foundation for conducting business in alignment with moral concepts, distinguishing between
right and wrong, good and bad, as well as lawful and unlawful business practices (Fakhrurozi et
al., 2022). The embodiment of an Islamic business environment emphasizes ethical practices
like improving consumer services, providing quality facilities, and upholding Islamic values in all
business operations (Ahyani et al., 2022).

Business performance is typically measured using key indicators that reflect the
company's success and effectiveness. Factors such as profitability, market share, customer
satisfaction, and employee performance are commonly used to assess business performance
(Mariam & Ramli, 2021). Islamic business ethics have been shown to positively impact the
performance of small micro-enterprises, indicating a strong relationship between ethical
practices and business success (Najmudin et al., 2022). Moreover, the application of Islamic
business ethics has a significant influence on the performance of micro, small, and
medium-sized enterprises, with all aspects of these ethics collectively affecting performance
(Katmas et al., 2022).

Company competitiveness is influenced by various factors that determine its ability to
thrive in the market. Competitive strategies are often based on unique capabilities and
resources that differentiate a company from its competitors (Mariam & Ramli, 2021). The
adherence to Islamic values in business operations can enhance competitiveness by fostering a
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collective morality and spirituality within the organization, aligning with Islamic principles in all
aspects of behavior (Musa et al., 2020). Additionally, the implementation of Islamic economics
emphasizes the regulation of trading and pricing to maintain market balance and economic
justice, contributing to the competitiveness of companies operating within Islamic frameworks
(Wahana & Syaifulloh, 2020). In conclusion, Islamic values in business encompass ethical
principles rooted in Islamic teachings, guiding decision-making and behavior in commercial
settings. These values influence business performance positively, with ethical practices
contributing significantly to the success of enterprises. Moreover, adherence to Islamic values
can enhance company competitiveness by fostering a moral and spiritual environment and
ensuring market balance and economic justice.

3.2 Theoretical Survey
Islamic business ethics play a crucial role in shaping the behavior of businesses that

adhere to Islamic values. These ethics are rooted in Islamic teachings, emphasizing justice,
honesty, and fairness in all business dealings (Jumardi et al., 2022; Aldo et al., 2022). They
encompass principles such as balance, free will, responsibility, and truth (Jumardi et al., 2022).
Islamic business ethics not only guide individual behavior but also impact organizational
performance, particularly in micro, small, and medium enterprises (Katmas et al., 2022;
Najmudin et al., 2022). These ethics extend beyond transactions to all aspects of life, reflecting
a holistic approach to ethical conduct (Attahiru, 2021).

In the field of business education, integrating Islamic values is essential. Islamic work
ethics, which include fulfilling promises, considering employees' situations, and ensuring equal
treatment, are vital components of these models (Razak et al., 2022). Incorporating Islamic
values in business education is crucial for promoting moral awareness and sustainable
performance (Hussain et al., 2021). Additionally, applying Islamic business ethics in
e-commerce is highlighted as a way to promote justice and prevent fraud, aligning with Islamic
teachings ("The Importance of Applying Business Ethics in E-Commerce", 2022).

Islamic business ethics also extend to corporate social responsibility (CSR). Islamic CSR
emphasizes safeguarding stakeholders and establishing sustainable corporate values through
ethical business practices (Muhammad, 2020). Aligning managerial behavior with Islamic
values emphasizes the significance of ethical conduct in fostering sustainable business activities
(Muhammad, 2020). Moreover, the moderation of Islamic business ethics aims to promote
cooperative behavior and deter individuals from actions contrary to Islamic principles
(Susriyanti et al., 2022).

In summary, Islamic business ethics provide a guiding framework for ethical conduct in
business, emphasizing principles of justice, honesty, and responsibility. Integrating these ethics
into business education models and corporate practices not only enhances individual and
organizational performance but also fosters a culture of ethical behavior aligned with Islamic
values.

3.3 Previous Research Findings
Studies investigating the impact of integrating Islamic values on business performance

and company competitiveness have shown promising results. Research has indicated that
implementing Islamic values in various business aspects, such as organizational culture and
employee behavior, can lead to improvements in discipline, productivity, and overall
performance (Rosita et al., 2021; Setia et al., 2022; Wıjaya et al., 2021; Ismail et al., 2020).
Additionally, the integration of Islamic ethics in business practices has been found to positively
influence customer trust, loyalty, and interest in Islamic financial products (Wıjaya et al., 2021;
Ismail et al., 2020; Fakhrurozi et al., 2022). Moreover, the utilization of Islamic financial
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instruments like Sukuk has been associated with higher profitability and financial performance
for companies (Jadoon, 2019; Jastacia et al., 2021).

Common research methodologies used in these studies include analyzing the impact of
Islamic values on different business metrics, conducting surveys to gauge customer perceptions
and behaviors, and assessing financial performance indicators in companies that adhere to
Islamic principles (Rosita et al., 2021; Setia et al., 2022; Wıjaya et al., 2021; Jadoon, 2019;
Jastacia et al., 2021). Furthermore, some studies have employed statistical analyses to
determine the effects of Islamic business ethics on various business outcomes (Ismail et al.,
2020; Agustina, 2020; Sumartiningrum & Salahuddin, 2022).

The main findings and conclusions from previous studies suggest that incorporating
Islamic values in business operations can lead to enhanced organizational performance,
customer satisfaction, and financial success (Rosita et al., 2021; Setia et al., 2022; Wıjaya et al.,
2021; Ismail et al., 2020; Jastacia et al., 2021; Fakhrurozi et al., 2022). Moreover, research has
highlighted the importance of factors like organizational culture, ethical practices, and Shariah
compliance in driving business competitiveness and sustainability (Setia et al., 2022; Ismail et
al., 2020; Sumartiningrum & Salahuddin, 2022; Fakhrurozi et al., 2022). Additionally, studies
have emphasized the significance of Islamic corporate governance, intellectual capital, and
knowledge management in improving the overall performance of Islamic banks and financial
institutions (Sumartiningrum & Salahuddin, 2022; Rianto et al., 2021; Badawi et al., 2023). In
conclusion, the existing body of research underscores the positive impact of integrating Islamic
values in business settings, ranging from enhancing employee performance and customer
loyalty to improving financial performance and competitive advantage. By adhering to Islamic
principles and ethics, businesses can not only achieve better operational outcomes but also
contribute to economic stability and sustainable growth within the Islamic finance industry.

4. Conclusions
In conclusion, this study reveals the importance of integrating Islamic values ​​in the

context of business and business education. Islamic business ethics provides a framework that
guides ethical behavior in business activities, emphasizing the principles of justice, honesty and
responsibility. The integration of Islamic values ​​not only influences business performance
positively, but also increases company competitiveness by fostering an environment of moral,
spiritual and economic justice.

The implication of these findings is the need for greater emphasis on the application of
Islamic values ​​in business practices and business education. This may include the development
of curricula that integrate Islamic values, training to promote ethical awareness, and the
promotion of business practices that comply with Islamic principles. In this way, companies can
strengthen their performance and create a sustainable business environment.

However, this study also has several limitations. One of them is the limitation in the
number of empirical studies available, especially in the context of the integration of Islamic
values ​​in business. Additionally, variations in research methodology and definitions of Islamic
values ​​may influence the interpretation of findings.

For future research, it is recommended to conduct further studies involving broader
and more diverse samples, as well as digging deeper into the mechanisms underlying the
relationship between the integration of Islamic values, business performance and company
competitiveness. In addition, further research can explore the implications of Islamic values ​​in
diverse global contexts, as well as identify effective implementation strategies to strengthen
ethical business practices in accordance with Islamic principles. Thus, further research can
provide deeper and more comprehensive insight into the role of Islamic values ​​in shaping a
sustainable and inclusive global business landscape.
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